
Building A Honey Trap
For Food Customers
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Session Objectives
• Who Is The Core Customer?
• What Can YOU do? 
• The Honey Trap



Is REVENUE GROWTH Assured If 

You put your product on a lot of shelves?
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Revenue From White Label?

How do your customers find you?

How do they know they should contact YOU and not a competitor?

Your unique story matters!
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Who Is YOUR Customer?
• Is it the PRICE Conscious? Chains can beat you on price!

• Do you know who is your best customer?
• What does research say?

• What do your sales figures say?
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Three Types Of Food Customers
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Recreational – These are hedonistic and spend regularly on high quality foods. 
Recreational consumers buy a lot of specialty foods
Novelty – These are driven by an eagerness 
to try something new 
and are either regular or impulsive . 
They are highly driven by quality and taste 
but also brand loyal. 
Novelty consumers make up the 
brunt of specialty food consumption

Price – A large part of food expenditure is driven by price. 
These consumers are NOT brand loyal



Core Specialty Food Customer
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The Full Range Of Customer Behavior

Copyright 2015 Novus Laurus LLC 8



Purchase Drivers
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Purchase Drivers In General
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Even Children 
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What Can You Do? Preconception Preconception!

• Labeled and Unlabeled Taste Test

• Which Chocolate is tastier? Swiss or Chinese?

• Which Wine is better? Italian or Indian?
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Super Important Statistic

Copyright 2015 Novus Laurus LLC 13



How Do The INFORMED “Buy”?

• They want to Buy
• APPETIZING

• HEALTHY and nutritious

• DIVERSE and unique

• Sustainable

• Interesting RECIPES

• From REAL people

• Word of Mouth - Based on FRIENDs’ recommendations

• ONLINE
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YOUR Customer

Source – North American Consumer Trends by MINTEL

Copyright 2015 Novus Laurus LLC 15



Cool Website Examples … Not Expensive!!!

• Caviar Store

• Sugary !!

• Code platform is ready! 

• Just fill with your content 

• Adopt the right digital strategy
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http://caviar.novuslaurus.com/
http://sugary.novuslaurus.com/


Common Problems & Digital Roadmap
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Engagement
- Text heavy, Stale, 
Navigability, Visitor 
Intent not addressed,

Traffic
- SEO: Code, Keywords, 
Content, Links inadequate
- Custom Content

Personalization
- Lack or absence of 
Visitor Specific Content 
or Paths

Calls To Action
- Weak, Absent, Too 
many

Social
- Network not 
leveraged, Enthusiasts 
not Empowered, No 
Strategy or Custom 
Content

Outcome Tracking 
& Optimization
- Analytics absent or not 
used, Insights not actioned

Responsive
- Not accessible on all 
devices, Not Mobile 
enough for SEO



Engagement

I have content
I have ever smaller text

I have even smaller text

I really need you to read this

Please read my hot tiny copy
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Did the visitor find what they 
came to find? 
Are they happy? 
Will they come back?

More text
And
Tiny 
copy

Different text
And
Tiny 
copy



Driving Traffic

• Lowest Customer Acquisition Cost and Highest Lifetime Value

• Keywords visitors are using

• Landing pages with those words

• Links from other sites to those pages

• Coding practices
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Read My Content

(Do Nothing)
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Call To Action



Personalization

• Who are they?

• What do they want?

• Identify Individual

• Segment and Assign 
Persona
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Give them 

• Accounts

• Wishlists

• Voice

Incentivize to return

• Shorter paths

• Recommendations



Social

Networks

• Where do your visitors 
like to play?
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Cultivate 

• Identify and empower 
enthusiasts

Virality

• Unique content that 
engages

• Make content easy to … 
SPIN and share



Driving Outcomes

Analytics
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Insights

Redesigns & Updates



Anytime, Anywhere, Any Device = Responsive
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Mobile Capable = Higher SEO



Your Partner In Increasing Sales

www.novuslaurus.com

Pradeep.Aradhya@novuslaurus.com, 781 475 9750
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